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DISRUPTIVE

PROGRESSIVE

ELEGANT

EMPOWERED

Brand analysis Brand Guidelines
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Which adjectives define Forbes Power Women's Summit best?



RULE BREAKER
CHANGE MAKER
GAME CHANGER
POWERFUL WOMEN

ACTION TAKER
TRUTH TELLER

Brand language Brand Guidelines
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What would the language feel like?



MISSION

Mission statement Brand Guidelines

The goal of Forbes’ annual Women’s Summit is to spot-
light the women who can harness the power of this piv-
otal moment to shape a new way forward and come up 
with actionable solutions to drive meaningful progress.
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Primary typeface Brand Guidelines

GRAPHIK WIDE BLACK

Ww

Regular

Semibold

Black

Graphik Wide Regular
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Graphik Wide Semibold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Graphik Wide Black
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890
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Secondary typeface Brand Guidelines

Schnyder Wide M Bold

Ww

Light

Demi

Bold

Schnyder Wide M Light 
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Schnyder Wide M Demi
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Schnyder  Wide M Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890
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Schnyder Wide M Bold R
W
G

R
W
G
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Photography Brand Guidelines

Black and white portraits with a subtle #0A9983 glow and halftone overlay
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Social posts Brand Guidelines

BREAKER
CHANGE
RULE

MAKER
GAME CHANGER
POWERFUL

POWERFUL

WOMEN

WOMEN

ACTION
TRUTH

TAKER
TELLER

2021
2021 2021

2021

2021
2021

MOIRA FORBES

American journalist and 
member of the Forbes 
publishing family.
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Speaker promotions Brand Guidelines

PRIYANKA CHOPRA ALICIA KEYS



2021

MOIRA FORBESPRIYANKA CHOPRA 

Speaker promotions Brand Guidelines
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THANK YOU 
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Ally


